PHILAFILM, THE PHILADELPHIA INTERNATIONAL FILM FESTIVAL & MARKET

June 18" through June 23, 2012

POINT OF VIEW

(PHILAFILM Program Book)

ADVERTISING RATES

POINT OF VIEW is the official Souvenir Journal of PHILAFILM, The Philadelphia International Film
Festival & Market, a project of IAMPTP, Inc. POINT OF VIEW serves Independent Directors,
Writers, Producers and kindred craft persons in the Motion Picture, Television, Cable and
Wireless Industries, worldwide.

As a publication featuring timely articles about production and programming issues in-the-field

And Festival Schedule, POINT OF VIEW is a significant communications vehicle for production
studios, broadcasters, editors, engineers, archivists, researchers, academicians, librarians,
government agencies and officials, students, film/video wholesalers and retailers, colleges,
universities, technical schools and, the Public at-large.

OPEN: subject to 18% agenCy COMMISSION....c..cuvirerrereireereeeeeseseeseesee e e e e sesessenes $1.60 per line

Standard insert is full-page rate, plus cost of stuffing ($24.00/thousand)



3-4 columns wide
Column width, 2” (2 inches)

8 lines per column inch

Closing Date:

Publication Date:

RATES:

MECHANICAL REQUIREMENTS

PLATINUM (Center page or Cover, four- color)

GOLD (Center page or Cover, 2-color or B&W)

Ad Size
Full Page
%> Page
1/4 Page
1/8 Page
1/16 Page

(No Charge for Bleed)

Black & White
$1,500

750

375

185

97

11” in depth

69 lines/col.

JUNE 10, 2012

JUNE 19, 2012

$3,000

$2,500

Two Color
$2,000
1,000
500
250

125



INTERNATIONAL ASSOCIATION OF MOTION PICTURE & TELEVISION PRODUCERS, INC.

POB 48134
Philadelphia, PA 19144

(215) 849-2716

ADVERTISING CONTRACT

Please publish the following copy/display in the Thirty-third Edition Vol. XXXIII of POINT OF
VIEW

IMPORTANT:
All advertisements will consist of text material only. All advertisements must be camera-ready
With photos submitted in black and white (color is extra charge).

Payment of S is enclosed for insertions.

Pre-payment discount of 25% given for cash orders.

WORD COUNT:

P.O. Box, telephone numbers and hyphenated words count as two (2) words. Name of city
(New York) or State (New York), count as one (1) word. All abbreviations, zip codes, initials,

single figures, count as one (1) word.




RATES:

Non-display, classified - $2.00 per word (minimum 20 words).

SIGNATURE MUST BE PROVIDED BELOW

Name (Please Print)

Address

City State Zip
Telephone e-mail

Website Fax

Signature Date




